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https://youtu.be/Y8DBwchocvs


https://youtu.be/OWNNXlwZ4N0


https://web.facebook.com/fairydish/videos/1000336270013013/
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After months of testing, the social network HAS 
finally rolled out reactions to everyone, AS OF 

THE END OF FEBRUARY. THE UPDATE includes five new 
reactions — Love, Haha, Wow, Sad and Angry 
WHICH CAN BE DISCOVERED WHEN HOVERING THE 

MOUSE OVER THE ICONIC “LIKE” BUTTON (ON WEB) OR 
BY PRESSING THE SAME ON MOBILE



The reactions rolled out are a product of more than a year of research and 
experimentation, says Facebook Product Manager Sammi Krug. 

"We totally understand that the Like button is incredibly iconic, it’s been 
doing great things for Facebook for the last seven years.“

The biggest consideration through it all though was finding sentiments 
so universal that they would be easily translate across all the countries 

where people use Facebook (which is just about everywhere.) 



The question arises on how these emojis are going to affect brands?

According to J.R. Rigley, President and CMO at the packaged-goods 
company J.R. Watkins, "They'll provide greater feedback, We will know 

more about how viewers feel about the brand... The con is that they 
might not like the content. But some of that could be good, too.”

Most of the internet is treating this change as one 
primarily aimed at marketers, further advancing 
the monetisation agenda of the social network.







GIFs are the in-thing in the 

world of  social media and 

following Facebook’s integration 

of  GIFs in the network, Twitter 

has also hopped onto the same 

bandwagon. 

This update will be rolled out in 

all markets within a few weeks 

and should help Twitter sustain 

its competitive edge amongst 

other rising social networks

GIFs on Twitter



The feature moves Twitter one 

step closer to video-heavy 

services such as Snapchat. Video 

recording is accessible through 

the old "camera" button, which 

now gives you an option to 

record videos as well as photos. 

The update will be rolled out 

globally within a few weeks for 

iOS and Android.

Video in DMs





We joined hands with CBM students for 
their Capstone Project to aid research on 
digital marketing trends and online user 

behavior



Let’s have a look, platform wise, at some 
of the interesting facts we extracted 

from the research!



F a c e b o o k



Brand following on 
Twitter is less than 50%

Mostly female brand 
following is towards fashion 

and clothing.

Celebrities following by 
female is more as compare 

to male, that is 70%

T W I T T E R



I N S T A G R A M

Males use hashtags to 
gain more likes whereas 

females use it because 
they think its cool. 

users barely participate 
in contests that brands 

come up with.



P i n t e r e s t

Majority of people use 
Pinterest as an internet 

bookmarker.

Men barely use pinterest
but the ones who do, create 

boards mainly around 
food, fashion, travel, 

fitness, quotes

About 90% pinterest audience 
is women who create boards 

like weddin, jewellery, arts, 
painting, décor, food, 
fitness, fashion quotes 



S n a p c h a t

Audience is  generally 
not aware of the skip-

able video ads visibility 
on snap chat

Approximately 90% of Snap 
Chat Users do not follow 
brands, they follow their 
friends’ snaps and like 

viewing live stories





Source: http://www.fathomdelivers.com/glossary/





• #GreenBalochistan
• Raza Haroon
• # الزامات_تحریک

• #polio
• #Ankara
• #BANvOMA
• Shahid Afridi

• #ShahbazTaseer
• #WomensDay
• #EndTerrorismForStateWrit
• #INDvNZ
• #RightsNow
• #WeLoveFarooqui

https://twitter.com/hashtag/GreenBalochistan?src=tren
https://twitter.com/search?q="Raza Haroon"&src=tren
https://twitter.com/hashtag/%D8%AA%D8%AD%D8%B1%DB%8C%DA%A9_%D8%A7%D9%84%D8%B2%D8%A7%D9%85%D8%A7%D8%AA?src=tren
https://twitter.com/hashtag/polio?src=tren
https://twitter.com/hashtag/Ankara?src=tren
https://twitter.com/hashtag/BANvOMA?src=tren
https://twitter.com/search?q="Shahid Afridi"&src=tren
https://twitter.com/search?q=#Hafeez&src=typd
https://twitter.com/search?q=#Gladiators&src=tyah
https://twitter.com/hashtag/EndTerrorismForStateWrit?src=tren
https://twitter.com/hashtag/INDvNZ?src=tren
https://twitter.com/hashtag/RightsNow?src=tren
https://twitter.com/hashtag/WeLoveFarooqui?src=tren




http://www.techtimes.com/articles/138926/20160306/facebook-messenger-will-soon-welcome-publishers-report.htm
http://propakistani.pk/2016/03/03/whatsapp-finally-gets-file-sharing-support/
http://nation.com.pk/lahore/06-Mar-2016/cabbies-curse-foreign-invaders
http://nation.com.pk/lahore/06-Mar-2016/cabbies-curse-foreign-invaders
http://tribune.com.pk/story/1060520/studying-pakistans-growing-obsession-with-smartphones/




Source: www.digitalbuzzblog.com

http://happygoggles.se/en/
http://bit.ly/1RM4DrI
http://bit.ly/22882G2
http://www.digitalbuzzblog.com/mcdonalds-presents-loaded-social-film/
http://www.digitalbuzzblog.com/




http://www.forbes.com/sites/parmyolson/2016/02/29/whatsapp-ends-support-blackberry/#46dcea867983
http://www.forbes.com/sites/parmyolson/2016/02/29/whatsapp-ends-support-blackberry/#46dcea867983
http://adage.com/article/global-news/l-oreal-unbranded-content-hub/303009/
http://www.forbes.com/sites/ajagrawal/2016/03/10/are-you-a-social-media-narcissist/#5fd45faf3cbf
http://www.forbes.com/sites/ajagrawal/2016/03/10/are-you-a-social-media-narcissist/#5fd45faf3cbf
http://www.pewresearch.org/fact-tank/2016/03/10/8-conversations-shaping-technology/
http://www.cnet.com/news/data-cheap-facebook-lite-hits-100-million-users-in-the-developing-world/




https://www.facebook.com/NowThisNews/videos/1012632368826887/
https://www.facebook.com/sheryl/videos/10156510941810177/



